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Entertainment and Media growth rates 2013- 2018F *

Scandinavia | . . -
o \¥¥ - | Germany -
3.2% )
\ - 1.9% Russia §
’ UK |2 ( 9.8%
o L 3.1% . PR
. ﬁ (&
France | ™ *
3.1% \t
Global
5.0%
Brazil
10.3%
India
11.6%

*including Intemet access

PwC Global Media Outlook - 2014 - 2018

Japan
0.7%

27 August 2014



~-=- Total market size

Mature ; Next Wave
11 countries i 5 countries
$1.392 United States @ $396
3.4% CAGR B o 10.4% CAGR
ina
@ Japan
Germany @
® x
® Brazil
Russia @ ® India
’ Mexico @
2018 ‘ ]
market size i
($US bn) Sweden @ South Africa “ Ind
Poland
® @ Hong Kong
Israel @
New Zealand @ ® Peru
. Greece @ ® UAE
Slow Growing Up & Comers
16 countries 22 countries
$160 $203
2.9% CAGR 2013 — 2018 CAGR 8.9% CAGR
Global entertainment and media outlook 2014-2018 June 2014

PwCLLP



CHINA'S

ENTERTAINMENT

AND MEDIA @ 208
MARKET

$127.34 $213.55
billion bililon

FORECAST GROWTH BY SEGMENTS (2013-18)

Urat: 3% (compourd arrusired growth rate)
. Crea . Ccbal

internet advertising

I 107

e
Book putlishing rl-l

Newspaper publishing P
Magazine publishing F

CemITse
:-a/(e Proseserthoseloopers

CHINA'S INTERNET SPENDING

Une § tedon
W Fxodimerret N Moo internat

3} 3447
33
ncz
il IIZL17 “
2013 20l4e 2015¢ 2016¢ 2017e

SﬂNA'S ADVERTISING SPENDING BY PLATFORM

7
o PE—
2
=

7

( onfine
)

Digital advertising
Newspaper (paint)
Radio

& Consumer magazines
(print)

ve




Top 12 Entertainment and Media Markets

Entertainment & media market ($m) Ranking Average annual
2013 r. 2018 1. 2018 r. Sliachind

USA 572 874 723 733 1 1 4,8%
Japan 168 862 174 690 2 3 0.7%
China 130 934 219 412 3 2 10,9%
Germany 112 833 123 893 4 4 1,9%
UK 90 514 105 348 5 5 3,1%
France 75 880 88 230 6 6 3.1%
South Korea 49 225 60 460 7 8 4,2%
Canada 46 626 59 397 8 9 5%

Italy 43013 50 203 9 10 3,1%
Brazil 42 186 68 810 10 7 10,3%
Australia 36 883 43 366 11 12 3,3%
Russia 27 701 44 307 12 11 9,8%

PWC Global Entertainment and Media 2014
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Ranking of Top 30 Global Media Firms 2014

Rank Mediaowner Rank Mediaowrner

1 Google 16 Asahi shimbun Company
2 DirecTy 17 Gannett

3 Walt Disney Company 18 Yormiuri Shimbun Holdings
4 21st Century Fox 19 Yahoo!

5 Comcast 20 Globo

6 Time Warner 21 Fuji WMediaHoldings

7 Cox Enterprises 22 Discovery Communications
8 BSkyB 23 CCTY

9 Bertelsmann 24 Facebook

10 CBS Corporation 25 AxelSpringer

11 Wiacom 26 Hearst Corporation

12 NewsCorporation 27 I ediaset

13 Advance Publications 28 Baidu

14 Vivendi 20 Microsoft

15 Clear Channel Communications 30 ICDecaux

ZenithOptimedia (2014)
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Digital will account for nearly half of all
entertainment and media revenue

by 2018

Total global entertainment and media revenue (including
Internet access) split between digital and non-digital (%),
2009, 2013 and 2018

US$342bn US$616bn US$994bn
US$1,038bn US$1,072bn US$1,156bn

..t For more information, please visit:
pwc www.pwc.com/outlook

Scurce: Global entartainmant and media outlook 2014-2018, PwC, Informa Telecoms & Media

2 2014 PwC. All rights reserved. PwC refers to the PwC network and/or one or more of its member fems, each of which Is
also a separate legal entity. Please sea www.pwe.com/structure for further detalls.

Giobail entertalnment and meaadia cuticok is a trademark owned by PricewaterhouseCoopers LLP. AT-14-0142



OTT/streaming revenue is set to outstrip physical sell-through in 2018

Global electronic home video revenue (US$bn), OTT/streaming vs physical sell-through, 2013-2018

30
25
20
15
10 )
(- Physical sell-through
5 -0 OTT/streaming
0
2013 2014 2015 2016 2017 2018
_L For more information, please visit:

pwc www.pwe.com/outlook

Source: Globel antertainment and media cutlcok 2074-2078, PwC, Informa Telecoms & Media

£ 2014 Pwi. All rights resenved. Pw refers to the Pws network andlor one or more of its member firms, sach of which s also a separate legal entity. Pleass see
wanw.pwe.comistructure for further detalls.

Global entertalnment and medie outiook ks a trademark owned by PricewaterhouseCoopars LLE AT-14-0142
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